
India’s Gateway
Gujarat, Mumbai, Britain & Redbridge

Redbridge Museum



India’s Gateway

• India’s Gateway exhibition 
explored the 400 year links 
between Gujarat, Mumbai 
and Britain

• National partnership led by 
photographer Tim Smith with 
6 small and regional 
museums  

• ACE strategic touring 
programme 2015-177 



Redbridge Museum

• LB Redbridge 4th most ethnically 
diverse borough in UK

• About 40% South Asian heritage

• Gujarati’s from east Africa arrived 
from late 1960s 

• Redbridge Museum tries to develop 
an understanding of diversity of 
visitors, audiences and partners –
not just seeing people as ‘Asian’



• Redbridge Museum tries to link 
“local” history to “community” 
history and the global to the local

• India’s Gateway linked the presence 
of Gujarati’s in Redbridge to historic 
local East India Company links 

Sir Thomas Roe, English 
Ambassador to Mughal court, 
lived in Redbridge 1640-44

Surendra Patel (right), newsagent, 
lived in Redbridge since 1975



• India’s Gateway built on 20 years   
of Redbridge Museum’s work with 
local South Asian communities 

• Museum used existing contacts but 
built up new ones 



Redbridge Gujarati’s visiting Gujarat, 
2014

• Personal connections

• Researching local history and 
communities



• Tim Smith’s photography and 
graphic panels provided a 
‘core’ exhibition 

• Each museum developed 
local but integral content



Redbridge Asian Mandal, 2016

• Go to where people meet

• Be curious about the world 

• Challenges of small team, time and 
timings

• Community champions

• Telling individual stories to reveal 
the bigger picture



Patel family and English guests at 
wedding, Ilford, 1976

• Use existing archives and original 
research

• Use visitor data

• Get to know your world

• Develop a wide network



Redbridge Asian Mandal, 2016

• Go to where people meet

• Be curious about the world 

• Challenges of small team, time and 
timings

• Community champions

• Telling individual stories to reveal 
the bigger picture



India’s Gateway at Redbridge Museum

• Low-cost appropriate marketing

• 33% new visitors

• 65% south Asian and 18% were 
white British visitors so matching 
the local demographics

• 44% had a connection to Gujarat so 
reaching non-Gujarati’s as well



Impacts:

“As cheesy as it sounds, I feel a part of 
Ilford rather than just the Indian 
community. 

Redbridge Museum is not presenting 
us as a 'festival' or 'fun activity' but 
talking about our history which isn't 
done often.”


