
Beyond	the	walls	
of	the	museum,
what	other	big	data	is	out	there
and	how	can	we	learn	from	it?
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List of web	sites

National
museums
(MNAC)

Historic
buildings
(Mezquita	

de	Córdoba)

Sports
museums
(Santiago	
Bernabéu,	RM)

Tour	guides
(Civitatis)



How is the navigation data	set?



How did we get this data?

- Premium	users:	meter	installed

- Collected navigation data	from Spain in	2017
- Number of users:	3879
- Number of	pageviews:	71081



First attempts:	counting observations

- Group by domain name
• Popularity of	web	sites

- Compute	real	visits and	
group again
• Tackle overestimation



Getting the users profile
We know a	lot about our panelists



Getting the users profile

What for?

• Data	not	corresponding	to	expectations:	targeted	
campaigns

• Finding	potential	users	
• Know	your	visitors:	retention



Getting the users profile

- Use	of more	personal	data
- Professional	status
- Use	of	social	media
- Educational level
- Press they read
- Internet	connection services at	home
- …	and	so	on



Getting the users profile

KPIs from the navigation data:
• Time	frames of access

most popular	time	windows of online	navigation
• Specific periods of	access (day/month…)

impact of a	campaign on a	specific day/month
find out most popular	periods

• Device used to navigate
detection of possible issues



Detection of	online	purchases

- Set	of	purchase urls is needed
- Domains considered:	

museoreinasofia.es
sagradafamilia.org
patrimonionacional.es
cac.es

- Example:	merge it with age and	time	frame of access



The use	of	pre-post	data

- Where did buyers go
after	purchasing
tickets	online?	

- Where did they
come	from?



www.netquest.com

EUROPE	&	ASIA
rfqinternational@netquest.com

PORTUGAL
portugal@netquest.com

USA	&	CANADA
americas@netquest.com

BRAZIL
atendimento@netquest.com

SOUTHERN	CONE
cs.sales@netquest.com

MEXICO
latamnorte@netquest.com

SPAIN
iberia@netquest.com

COLOMBIA
colombia@netquest.com

Let’s move to the second part
of the workshop…

…	R	scripting!


