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Case study I: First person video observation
at the British Museum

Research questions

 How do visitors experience museum exhibition narratives?
Participants

e 16 visitor groups British Museum, PhD at UCL

Exhibition

« Vikings: Life and Legend exhibition (6 March — 22 June 2014)
Methods

e Attach a video camera to one member of the visitor group (with
their consent).

o Sit down exit interviews with the visitors (20 minutes to 1 hour)



Data analysis — different approaches

e Dwell times

* Relating
Interviews to
observation

« Embodied
motivations
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Queuing and fading behaviour— Group D
First half — 69% Second half — 31%
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‘It maybe the American approach to exhibitions, we’re used to a free flow. But
it was obvious other people expected you to get in line and stay in line.” —
Female, USA, 61



Browsing behaviour — Group A

First half — 49% Second half — 51%
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‘I much preferred the second part of the exhibition to the first part...The
advantage of it being open is you can actually see the objects...There was
a lot of polite queuing. | can't really be bothered to do that.” — Female, UK, 31
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Spectrum of negotiating the exhibition
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Motivation and behaviour

Social strategy 2 - occasional meetings  Individual strategies — note taking



Case study Il: London Zoo

« Affect of motivation on observed visit strategies?
o 44 families = 115 individuals
* Pre-visit concept maps
— Imagined itineraries, expectations
* Motivations
e Tracking
— points of interest & visitor flow

e Post-visit concept map
— reconstructed itineraries
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o http://www.dcs.bbk.ac.uk/~gr/dev/demo/zoo _anim
ation tw.html
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Data analysis

Hypothesis

* Pre-visit imagined routes, expectations & motivations —
amount of time spent looking at exhibits vs amenities

Key Findings
« Education/participation motivation — zero time at cafe,
shop, playground etc

e Social event & entertainment — average of 1/4 — 1/3 of total
visit spent at cafe, shop, playground etc
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* Pilot study funded by UCL/IOE Strategic Partnership Fund
« Combining motivation & embodied Interaction approaches

Research questions
 How do digital technologies/exhibits shape family interaction?
 How does motivation relate to real-time interaction?

o 22 intergenerational family groups
e NHM

— Treasures Gallery

— Cocoon Gallery (Darwin Centre)
e V&A

— ‘Digital Kids’ Activity Programme



Tracking sheets

Video data

4% 612 B39

|14 =

By o
4a-04 B4
-
Gioup sae

§ 3y

Who wil

Famiky

Faypaly s Faends

Autographer




u?sm ui

jaer Nad

8 tiied fo do e &
code feadiu
‘mobie but

mol

# - lowoug

s verbal infer

¥ indar will extd

"

3

@
)

ogs accjdeulailly fakey

AP0 2AISRd
Mio B: 'Cool! towove o MOSEn] W

Mieadiug nix?rz
eulo
PSS,

Moot
Tod-

412

Wb GBY 01 Fer. BMF G
© © ©

g z

LIl e 3

Crer s s Ol

3

-0 3
hed
39
0
Lo
&

go} Peans
molg ofnt Bnipopii

BME,

o F ~
M- (Wual doed
itaau?"

‘ol fuing!’

M: "This way'fo G1and®

M: /(au you See (e piece
HoB of rock i fue glass?
Tuis is ollfue way
Piour e woou!

+"Lucateorad

,,,iB =
P MB

) BM '

The boy respoends to
the father's call by
placing his  right
fingers on the teeth
of the lion. They
both

fixed on

ERENiiER feeling the
edges of the sharp
teeth. The boy
continues  feeling
the teeth by rubbing
his right thumb
throughout the
length of the teeth.

. The father

and starts placing
his left thumb and
index finger at the
top of the lion's
mouth, while at the
same time,

The boy touches
with his right thumb
and index finger the
top of the lion's
teeth responding to
the father's call. He

goes on doing this,

(something like
that- | cannot
exactly make out
what the boy is
saying to the
father). The father
then places his small
finger on the top of

Gesture/touch (son)

Gazefvisual (father, son)

Touch object as a prompt of

interaction
Gestureftouch (father, son)

Gesture/touch {son)

Gaze/visual [son)
Intra-group verbal interaction

Gaze/visual (father)

Touch object as a prompt of

interaction
Gesturef/touch (father)

Intra-group verbal interaction

Gesture/touch (son)

Gaze/visyal (son)

Intra-group verbal interaction

Gestureftouch (father)

*
“Man T MpoinlingtoB
ol 1eud@ o] Moon teck estiibi

E: And how did it feel
touching it? How was it
when you touched it?

B: A bit weird when |
touched it. It felt like, it felt
like one the shell, it was

G2: Smooth

B: Yeah

F: A little bit smooth

E: Was it smooth then? The
barbany skull? The lion skull?

b: Yeah

M: You like the lion, the skull
of the lion

B: Yeah

E: Oh

F: Yeah that's frightening

Mi: The bachary lion

E: What did you like about
that?

B: That it was interesting

E: Hm. in what sort of way
do you think? What was
interesting about it?

B: Well the teeth. One when
| felt the teeth, one was
nearly as big as one of my
fingers s0 enamel was as big
as one of my fingers

F: Bad term isn't (g
having difficulty spelling out
the word enamel)

Key observation points:

Spatial configuration
Touch types

Digital modes
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Pre-visit motivations play out in the real time through micro-
Interactions

 Education/Participation

‘My wife and | [wanted] to look at parts of the museum that we normally
don’t get to see’ (M, 35-44)

‘...to see the other facts of this museum...the new things’ (B, 8)

‘...1 did find [the touchscreens] quite cool, but when | was reading, when |
was reading through the facts, mmm, it was, actually | was quite surprised
when | read through the facts | didn’t realise the stuff | didn’t know about,

the facts’ (B,8)






Digital technology in audience research:
challenges & opportunities

o Opportunities for extending the depth and breadth
of audience research

- Full visit, ‘micromoments’, different perspectives

 New wsuahsatlon technlques
* New patterns of behavior and meaning making
e Combined with other methods



Options and ethical implications

 Visitors’ own device
— Multiple participants & more data
— Privacy issues

« Device provided
— Consistent data
— Test software & devices mEm=E) |ess error-prone

* Recording private behaviours
 Interdisciplinary partnerships & training



