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Researching engagement at the Natural

-

History Museum, London
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Researching engagement in different
environments

* PhD research project: What are the impacts
of meeting scientists on visitors to the Natural
History Museum?

* Three challenges
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Capturing participants in your field

Who is coming?

Who are you looking for?

How much time do you
need before session
starts?




Affecting behaviour in the field

* What are we really interested in measuring?

* How much does pre-interview affect
behaviour?




What about when they leave the field?
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* How do you follow up
with participants?

* Ensuring good success
rate

* Why it’s important
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How d famlhes engage wnth
~science at Kew Gardens durmg s
natural’ wsnts’







Flrst challenge
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Recrwtmg famllles
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What worked2"llh &
& = ‘Footin door’: two-phase research approach
= Importance of research for Kew Gardens
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® |ncentive




T ARG
Second challenge
Not influencing family visits... |

but getting ‘useful’ information

‘ What worked? i

= Spend time with families and develop a role:

» Kew Gardens associate
m Researcher

= Fellow parent



Assessmg famuly engagement‘

M+ Their views e
* ‘Our’ views: coding framework
* What if these views are inconsistent?




Thankyou.

Points for discussion:

B - (How) are the challenges described unique to
~ research at Kew Gardens? B

* (How) might the solutlons described be useful in
other settings?
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Evaluating or Researching Impact?
The challenge of addressmg ifferent stakeholder expectations

Chlef aims of the Reach Oﬁt’?Lab?
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Official line: Through more practical and experimental work

« Raise student aspirations to pursue STEM subjects at university |
(preferably Imperial)
|

BT —

s Increase engagement and interest in the STEM subjects

« Fostera deeper understating and appre01at10n of what science and being
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What about other expectations?
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s, Exam, Attainment
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. Afﬂuw 6 So what
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What 1S the ROL?

«Reach 'widening participation’ targets
«A supplement to school science

A fun, different day out

«Meet current undergraduates
«Experience real science

B All of the above? Wthh do we addreSS'>
How can measure successful impact?

s S._ :

Impenal College KICO//g e

London

LONDON




The Economics of Enrichment

ROL 1s a business

Has to go where the money 1s

Sessions are run to a tight deadline
_Every spare minute allocated
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Schools are clients — have expectations on what 1s delivered.

After students have experienced the ROL — No interest in follow up study
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Funded by both the ROL and the Science and Technology Education Group at
King’s College London.
3) -

ROL — Evaluation, Measuring Impact, Quantifiable Changes.

Evidence for schools, funders, benefactors etc. Y
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King’s — Academic Research, Understanding Impact, Complex relationships.'

Contribute to the body of knowledge of STEM education and enrichment.
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Embed follow up research, intervie\ys
Offer discounts to schools who partiu,_‘ ate_L

¥

The ROL has precarious relationships wi ééhools, tread very lightly.

Theoretical: i i
Mixed methods approach; il e {Hh 7 E
Quantitative measuring of attltu \aviours and hometric properties (lots of

numbers) e e,

- Focusing research on ax;dmatlc constructs affecting STEM engagement and life-

course ch01ces (Careers, Umversﬁy) S
e e # b * A & 4*,._ 1"4 Jrg i_:‘ o gt d - -alel By i?‘;
Personality and Identitv — cox 1a; i

NGS

Imperlal College K( “ollege
London 1()\D()N



Questions?
Comments?

Feedback?
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